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Abstract 

This study aims to analyze the influence between financial literacy and electronic money on 

consumptive behavior both directly and through self-control in students mediated by self-control. 

This study applies a quantitative method with primary data obtained from questionnaire data which 

is then processed using SmartPLS 3.0 software. The sample in this study was 314 students. The 

sampling technique used is a simple random sampling technique. The results of this study show 

that financial literacy does not have a significant effect on consumptive behavior, electronic money 

has a significant positive effect on consumptive behavior, financial literacy and electronic money 
has a significant positive effect on self-control, self-control has a significant positive effect on 

consumptive behavior. Then self-control is able to mediate the influence of financial literacy on 

consumptive behavior, and self-control is unable to mediate the influence of electronic money on 

the consumptive behavior of FEB students PGRI University of Semarang. 
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