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Abstract

The purpose of this research is motivated by the increasing need for people to
use motorcycle vehicles. Motorcycles are now a popular choice because they
facilitate daily activities outside the home. The ease and speed of reaching your
destination makes riding a motorcycle an economical choice for those who want to
travel. The purpose of this study was to determine the effect of product quality,
price and brand image on purchasing decisions for Honda motorbikes with purchase
intention as an intervening variable. This study uses a quantitative method with a
sample size of 140 respondents. The sampling technique used was purposive
sampling using the SmartPls tool as a testing tool. The results of this study indicate
that the variables of product quality and brand image have an effect on buying
interest. Price, brand image and purchase intention variables affect purchasing
decisions. The brand image variable has an effect on purchasing decisions mediated
by buying interest. while the price variable has no effect on buying interest. The
product quality variable has no effect on buying interest. And product quality and
price variables have no effect on purchasing decisions mediated by buying interest.
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