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ABSTRACT 

 

This study aims to determine the effect of service quality and price on satisfaction through brand 

image on students of the Faculty of Economics and Business, PGRI University, Semarang in 2023. 

Data were collected through a survey with 315 respondents. Researchers used primary data 

obtained from distributing questionnaires via Google Form to students of the Faculty of Economics 

and Business, PGRI University, Semarang. The technique used in sampling  is  non-probability  

sampling.  The  respondents  were  students  of the  Faculty  of Economics and Business, PGRI 

University, Semarang in 2023. The results of this study are that service quality and price have a 

significant effect on student satisfaction, service quality and price have a significant effect on brand 

image, brand image has a positive and significant effect on student satisfaction, service quality a 

significant effect on student satisfaction with brand image as an intervening variable, and price 

have a significant effect on student satisfaction with brand image as an intervening variable. 
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