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Abstract

The growth of technology and information in the globalization era has accelerated
significantly, particularly with the advent of the internet, which has made various activities
more efficient. One sector that has been notably impacted is the economy, especially through
online ride-hailing services. This study aims to analyze the extent to which service quality,
price, and promotion influence the purchase decisions of Maxim online ride-hailing
users in Semarang City. A quantitative research method was employed, distributing
questionnaires to 200 Maxim users. The results show that service quality and price do not
significantly affect purchase decisions, while promotion has a significant influence.
Simultaneously, all these variables impact the purchase decisions of Maxim users in
Semarang City. These findings suggest that Maxim consumers are more influenced by
promotional strategies than by service quality and price factors..
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