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Abstract 

The purpose of this study was to determine the effect of organizational agility, customer 

services, and Innovative selling on the sales performance of MSMEs in Jepara Regency, 

through the influence of digitalization. The population used in this study were all MSME 

owners in Jepara Regency, the number of which was unknown. The sample was 100 

respondents using convenience sampling technique. The data collection method used was a 

questionnaire. This research establishes structural equation modeling (SEM) analysis with 

SmartPLS 4. The findings are organizational agility and customer services have no effect on 

sales performance, while sales innovativeness and digitalization have a significant effect on 

sales performance. Based on the results of specific indirect effects, digitalization is able to 

mediate the effect of organizational agility and sales innovativeness on sales performance, 

but digitalization is not able to mediate the effect of customer services on sales performance. 
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