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Abstract

The development of technology and the growth of e-commerce in Indonesia have significantly
changed consumer behavior in making online purchases. Online customer reviews and online
customer ratings have become important features that influence consumers’ purchase
intentions and decisions. This study aims to analyze the effect of online customer reviews and
online customer ratings on purchase intention, as well as their impact on purchase decisions
on the Lazada marketplace, with purchase intention as a mediating variable. This research uses
a quantitative approach with a survey method through questionnaires distributed to 96
respondents who have made transactions on Lazada. Data analysis was conducted using the
Partial Least Square (PLS) method with the help of Smart-PLS software. The results show that
online customer reviews have a significant effect on purchase intention and purchase
decisions, although their influence is the weakest compared to other variables. Meanwhile,
online customer ratings do not have an indirect effect on purchase decisions through purchase
intention. These findings suggest that customer reviews are not always a key consideration for
consumers in making purchasing decisions.
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